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Student Name:

Institution
O cBu
[] Marconi
Program enrolled:

Confidentiality
Submission details will be treated confidentially. The Island Sandbox reserve the right to publicly announce
the name and project title of those who receive awards for their submissions.

Contact Information:
First:
Last:
Email:

Phone:
Address: Street:
City:
Province:
Postal Code:

How did you hear about Battle Apps? (select all that apply):
[ Social Media

[] Word of Mouth

[ Professor/Instructor

[] Poster/Advertisement

] Other

Value Proposition

1. What type of problem does your App solve?
L] Personal

[ social

[ Business/Commercial



2. What is the problem your future customers are experiencing?
max 240 characters

3. How does your App solve this problem?

4. What is the benefit of your product or service to the customer?

5. What does your customer want from this product or service?

6. What does your customer need from the product or service?

7. Customer Problem Statement:

lam and | am trying to

but

because

which makes me feel

Business Model and Market:

1. Describe the end user of your app (your target customers).




2. Are there any similar Apps available (please list)?

Eeature 1

3. How does your product differ from any similar offerings?

4. How do you make money?

5. What market scope do you see for this
O app?Worldwide

[] National

O Local

6. What is your TAM?

7. Where do they live?

8. Moqups Link:

DEVELOPMENT SESSIONS

Session 1 Sessions 3
Intro to Battle Apps. The Business and Financing of Mobile
Value Proposition and Mobile App Application Development.
Market.
Session 4
Session 2 Prototyping
Business Model and Market. Wire Framing - No Code Technology
What is the Problem and Who is My Introduction for Mobile Applications.

Customer?



Demographics:
Age:

Gender:
Occupation:
Marital status:
Location:
Ethnicity:
Language:
Income:
Education:
Hobbies:
Religions:

Political affiliation:

Pain and Problem:

Customer Name:

Customer Description:

Favorite Products/Brands:

Attitudes and Opinions:



Demographics:
Age:

Gender:
Occupation:
Marital status:
Location:
Ethnicity:
Language:
Income:
Education:
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Customer Description:

Favorite Products/Brands:
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WebServer

Front End Back End

What information does your back-end manage?

What does your back-end do?

What does your front-end do?

What does your user see and do?



Describe Your App Concept

Tell us your story



Features

1.

10.

Feature:

Feature:

Feature:

Feature:

Feature:

Feature:

Feature:

Feature:

Feature:

Feature:
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RESOURCES

Wireframe, Diagram
& Whiteboard Online

A simple and powerful visual collaboration

solution for your whole team.

Sign up for free

Trusted by over 2,000,000 users worldwide

BB Microsoft @) SONY 2MAZoncom oRacLe

https://moqups.com/
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INTUIT  @turbotax @ credi Omnt © @ mailchimp

Job Readiness Programs v Products v Resources v Select Country v

Help students unlock their
creative confidence using
Design for Delight |

Give your students the power to tackle life's €omplex problems
through hands=on experience with'design*thinking.

For students For educators

Get Started Resources Success Stories

https://www.intuit.com/solutions/job-readiness-education/products/design-for-delight/

ﬁégA SCHEDULE A CALL =

The StoryBrand 7-Part Framework:

Email*

Your Complete Guide to a Clearer
Message

August 4,2021 + Stephanie Fisher

10 ABM Best Practices for 2022
Q Branding - storybrand ABM for Account Expansion

Specific Sends for Specific People

THE STORYBRAND
1-PART FRAMEWORK

CATEGORIES

Account-Based Marketing (51)

Branding (10)

Company Culture (25)
Content (6)

Content Marketing (50)

https://www.mojomedialabs.com/blog/complete-guide-storybrand-framework
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